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"This is just the beginning" - TubeMogul e
spearheads programmatic DOOH venture D Series 4
By Rachael Micallef | 4 May 2015 0 Comments © "o '
Email 2 ﬁsnare 97 |wTweet 9 mmZ REDEFINING TELEVISION
[ Share 126

Video DSP TubeMogul has tied up
with digital out of home (DOOH) ad
exchange Site Tour, to enable ads on
thousands of digital screens across
the country to be bought
programmatically.

R

TubeMogqul's software is now
integrated with Site Tour's DOOH ad
exchange, and is the first video buy-
side partner to integrate with the ad
exchange.

SEQ (CC)

The video inventory is available by format, location and day part and the ads
appear as 15-second videos.




EF R

CONFERENCE OF 8% e
exchanger THEYEAR ¥ W
! I
Must Read Get AdExchanger
Fraudsters Verizon-AOL | Verizon Will ymlmem |
Locate ANew Deal Foretells Buy AOL For » | Sign |
Frontier gllore Merger :"1.?’31!):0{1\‘!{2i . et
ervor edia An Al
Tech fleapAdsl/0-In2
xpansion S T
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: Cleaner, Safer, Better
AOL Powers Private Marketplace 1iRE3 Timsscenter
For Programmatic Movie Ads New York City

by Kelly Livakasa // Thursday, March 19th, 2015 - 12:40 pm
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Video and cross-screen private
marketplaces (PMPs) are all the rage,
though their strategic uses differ from

publisher to publisher.

AOL's newest PMP partner, Rev4 Media,
wanted to take advantage of the silver

&

Hank van Nishaork, SVP
Publishers, Ad Netwerks

AOIPLATFORMS,

screen and the associated second-screen

opportunity for mobile app developers. It's in the process of

building a PMP using AOL's technoclogy.

Rev4 Media develops an interactive cinema ad platform,

which aims to connect advertisers like Coca-Cola to pre-show

ad slots on 40,000 movie screens across the United States.
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