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Site: Shanghai 6th. Department Store

Launch Period: Jan.24-Feb.15,2013

Interaction Period:

Weekday:17 : 30~19: 30 ;

Weekend and Spring Festival :16 : 00~ 18 : 00

Interaction Frequency: 10minutes each time, 6times per day
TVC Frequency: 15" *130spots/day

Total Reach : 887,315*/22days
Notice Rate: 95%

Stop & Focus Rate : 85%
Average Dwell Time : 2-3minutes
Active Participator : 2,97/0person
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*Total Reach=Total traffic * stop rate
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Thank You!
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